TOBACCO AND ADVERTISING

B Cigarette promotional items are highly visible with almost 10 students
seeing a cigarette promotional item for each one who brings it in the school
environment. (1)

B Students wearing and using cigarette promotional items in schools
heightens the perception of approval of tobacco use by peers and promotes
smoking as normative behavior. (2)

B Studies have found a high density of tobacco billboards in racial and
ethnic communities. In Los Angeles, the most billboards per mile were
found in African-American communities and the lowest billboard placement
was found in White communities. (3)

B According to estimates, the tobacco industry spends $14 million per day
on advertising and promotion. (4)

B The voluntary codes restricting marketing practices established by the
tobacco trade associations are regularly violated by cigar advertising and
promotional activities. (5)
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